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Posting parenthood: Patterns of sharenting...

1. Introduction

The majority of individuals use at least one social media platform (Pew Research Center, 2024), where
they can connect with others, share information, and view content (Seidman et al,, 2025). Many parents use
social media to share pictures, videos, and other information about their children; in fact, this behavior is so
common that it is colloquially called ‘sharenting’ (Cataldo et al, 2022; Fox & Hoy, 2019). The prevalence of
parents posting their children is so common that the average 5-year-old has been shared on social media at
least 1,500 times (Tosuntas & Griffiths, 2024). However, little is known about the frequency of children being
posted, the platforms on which they are posted, the content of these posts, and the motivations behind them.
It would also be important to note if parents’ posting their children online is associated with parents’
relationships with their children, particularly since much of the information being posted online is not reviewed
or approved by the children, who may be too young to give consent or unaware of how often information about
them is shared on social media (Moser et al., 2017). On the other hand, children may feel that their parents are
proud of them based on this behavior, which could be beneficial for these relationships.

The goal of this study is multifaceted. First, this study identifies the contexts and frequencies in which
parents post their children on social media. Next, it investigates the motivations behind parents’ posting children
on social media, and finally, this study explores how this posting behavior relates to parent-child relationship
quality. Achieving these goals has many benefits. First, it can track societal norms (in the U.S.) around parenting
and technology use. These frequencies can also be used to understand what drives parents to engage in this
behavior, and it can inform conversations about potential benefits of use and digital boundaries within families.
Information from this study could also be used to understand the unintended consequences - both good and
bad - of parents posting their children on social media.

1.1. Literature Review

The term sharenting, a combination of sharing and parenting, has come into use in the digital age to
describe parents or guardians habitually using social media to share updates and images of their children. This
practice, defined as the habitual use of social media to share news and photos of one’s children (Fox & Hoy,
2019), includes both active, intentional sharenting and invisible sharenting, which often happens without the
child’s knowledge or consent (Ong et al.,, 2022). Sharenting has grown more common, with 75% of parents
sharing photos, videos, and stories of their children on social media. Social media has become a vital part of
daily life, transforming into a virtual space where connections extend beyond close circles. In this digital
environment, sharenting has become a growing trend, involving the online sharing of personal details about
one’s child (Cataldo et al., 2022). One survey found that, on average, parents post nearly 1,500 photos of their
children online before they turn five (Tosuntas & Griffiths, 2024). The increasing practice of sharenting is an
effective way to connect with family and friends. For some parents, it is a creative outlet that lets them express
themselves, document their family's life, build communities with other parents, and share memorable moments
of their child (Tosuntas & Griffiths, 2024).

Parents’ motivation to share pictures and information about their children on social media has limited
theoretical support. Lending support from Erikson’s (1963) psychosocial development theory, it is possible that
adults post their children to address their generativity needs. This theory proposes that during adulthood (ages
30 to 60), individuals seek to contribute to the world, create something lasting, and determine if they have made
significant contributions to future generations. To avoid stagnation, this theory of development proposes that
adults want to feel as though they are contributing to the society in which they belong. In essence, posting
children to social media could be one way that adults are sharing their legacy - they are showing their children’s
successes and that they are contributing to the world by helping develop the next generation of adults. This
social gratification from sharenting could lead to more posting behavior to fulfill generativity needs, thereby
addressing this psychosocial conflict.

On the other hand, parents may simply be motivated by the gratification of posting children online, which
could lead to more online responses in the form of comments and likes. As proposed by Katz et al. (1973) and
further described by Ruggiero (2000), the uses and gratifications theory offers a comprehensive understanding
of online behavior. This theory suggests that individuals utilize media to meet specific needs, such as
establishing connections with others (Ruggiero, 2000). When parents share information about their children on
social media, they effectively fulfill their social connection and relationship-building needs, a finding bolstered
by various studies on posting behaviors (Langlais & Elias, 2025; Whiting & Williams, 2013). Additionally, many
parents use social media to share family updates with distant relatives or connect with others (Langlais et al,,
2024; Stone et al.,, 2022). Positive recognition, in the form of likes, comments, and shares, may be a factor
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explaining parental sharing behavior on social media. When parents receive such positive attention, they may
feel gratified, which in turn motivates them to share more.

There is some empirical support for understanding parents’ social media behaviors. Parents have many
reasons for using social media, such as seeking support online, presenting themselves to their social network,
and feeling validated. Studies have identified several motivations for parents posting about their children online,
including maintaining relationships, seeking affirmation and advice, expressing pride in their children’s
achievements, creating memories, and building connections with others (Ong et al.,, 2022). These behaviors are
often driven by intrinsic motivation (Brosch, 2018). Fox and Hoy (2019) found that the rise of social influencers
has led many parents to be attracted to the instant gratification gained from increased followers, likes, and
online attention. Sharenting by millennial parents is motivated by multiple pro-social reasons, such as seeking
affirmation, social support, participating in social groups, and documenting their children (Latipah et al., 2020).
With the surge in social media use, gratification has become a way to fulfill materialistic desires, shape identities,
and navigate social relationships within a materialistic society. Sharing about children online has become more
common and socially accepted. As social media has become an integral part of daily life, many parents post
about their children to experience the joy of friends and family engaging with them virtually—an act that, in
many ways, has become a social norm (Cataldo et al., 2022; Fox & Hoy, 2019).

Despite how common this behavior is, there are worries about the loss of privacy or digital exhibitionism,
and parents have to find a balance between sharing and protecting privacy. The public sharing of children on
social media at a young age—before they have the mental ability to understand or question it—raises serious
concerns (Agren, 2023). Sharenting isn’t a new trend, and many children who were shared online by their
parents are now teenagers. Some of these teenagers see their parents’ perceptions of them as more positive
than their own view, while others report conflicts because the adolescent had little control over how they were
seen online (Peleg et al, 2025). Children and teenagers are beginning to voice their concerns about social
surveillance as they face the challenges of social media and online privacy practices, which have become a
normal part of growing up (Ribak, 2025).

1.2. The Present Study

Although significant shifts in social norms and the digital landscape have become part of culture, many
studies rely on limited, quantitative data with preconceived ideas about parent posting behaviors. Furthermore,
more research has focused on why parents post rather than what they post. Additional information is needed
on how parents share content to better understand the consequences of this behavior. If parents post about
their children’s achievements driven by parental pride, sharenting behaviors may be best explained by Erikson’s
(1963) psychosocial theory of development. Conversely, if parents share content to inform friends, family, and
their social network, sharenting might be best explained by uses and gratifications theory (Katz et al., 1973).
Additionally, since some studies have raised ethical concerns about sharenting, especially regarding children’s
privacy, this behavior likely affects the parent-child relationship. Some reviewed information suggests that
children and teenagers may feel uncomfortable not having control over what their parents post (Peleg et al,
2025). Studies also indicate a possible link between parents’ sharenting and young children’s social anxiety
(Langlais & Elias, 2025). More data is necessary to confirm the relationship between parents posting their
children on social media and parent-child rapport. Therefore, the current study proposes the following research

questions:

. Research question 1 (RQ1): What are the prevalence rates of parents posting their children on social
media?

o Research question 2 (RQ1): What do parents post of their children on social media?

o Research question 3 (RQ1): To what extent is parents’ posting their children on social media related to

parent-child rapport (as measured by closeness and conflict)?

2. Method

2.1. Procedures

Data for this study were collected from parents who were 18 or older and had at least one child between
the ages of 0 and 17 that they posted on social media (N = 470). These participants were recruited through
Prolific, a platform that connects potential participants who can sign up if they qualify. Qualified participants
received information about the study and then decided whether to participate. Those who chose to take part
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completed an online survey, which took approximately 15 minutes. The survey asked about how often they
posted their children online, which platforms they used, and their motivations for posting. Additionally, parents
reported their level of rapport with their children. Before starting the survey, participants saw an informed
consent form. Only those who consented could review and answer the survey questions. After completion, the
surveys were reviewed by the Principal Investigator to ensure they met the inclusion criteria and that the
responses were complete and of quality. Once verified, participants received $10 for their participation. All
procedures for this study were approved by the relevant institutional review board.

2.2. Participants

Data for this study come from 470 parents who posted their child (ages 0 to 17) on social media. The
majority of these parents were mothers (72.8%), with the rest being fathers (27.2%). The ethnic composition of
parents, ranging from most to least prevalent, included: white (70.1%), black or African American (15.8%),
Hispanic (7.0%), Asian or Pacific Islander (3.6%), other (3.2%), and Middle Eastern (.4%). Most participants were
married (69.6%), with others reporting they were single (13.2%), living with a romantic partner but not married
(11.3%), seriously dating but not living together (3.6%), or other (2.3%). These parents either had one child
(28.4%), two children (40.1%), three children (19.6%), four children (7.7%), or five or more children (4.3%). The
average age of participants was 38.60 (SD = 7.95; range 22 to 76). The average age of the oldest child was
11.51 (SD = 7.16), and the average age of the youngest child was 6.48 (SD = 4.95). Most participants had a full-
time job (56.1%), followed by a part-time job (18.6%), or no job (25.4%). Those who worked averaged 37.08
hours a week (SD = 10.71). Participants' education was as follows: .6% less than high school diploma, 14.1%
high school diploma, 22.2% some college, 10.2% Associate’s degree, 32.6% Bachelor's degree, 1.9% some
graduate school, 15.4% Master’s degree, and 3.0% advanced degree (such as LD, MD, or PhD). The mean income
for participants was between $70,000 and $74,999, and the mode was $100,000 or more (34.3%). Participants
had an iPhone (58.7%) or an Android (41.1%); one participant (.2%) reported "other".

2.3. Measures
2.3.1. Frequency Use

First, participants reported how often they posted about each of their children (up to five children, from
oldest to youngest) on social media, using a scale of 1 (not at all) to 7 (multiple times a day). Second, participants
reviewed their social media posts from the past seven days and indicated how many included at least one of
their children. They also reviewed their last 20 posts and noted how many featured at least one child. Third,
participants were asked to identify the child they posted about the most and then specify how frequently they
posted about this child on Facebook, SnapChat, X (formerly Twitter), Instagram, TikTok, YouTube, or other
platforms.

2.3.2. Posting Behaviors

Using information from qualitative studies (Langlais & Elias, 2025), participants were asked to identify
what they posted on social media about their children using the following checklist: school milestones, child
birthdays, family outings, holiday events, the child acting silly, child accomplishments, or family pictures.
Participants could select multiple responses to this question.

2.3.3. Posting Motivations

Using information from previous studies (Langlais & Elias, 2025; Langlais et al., under review),
participants identified from a list of potential motivations for posting their children on social media: to update
family members, to update friends, to share their day-to-day activities, to share child accomplishments (such as
success with a sport), to share momentous occasions of their child (such as their first day of school), taking
pride in their children, athletic recruitment, to get advice from other parents, and archive family memories.

2.3.4. Parent-child rapport

Participants reported their rapport with their children using the 30-item Child-Parent Relationship Scale
(CPRS; Pianta, 1992), which has demonstrated acceptable construct validity (Dyer et al,, 2017). This measure is
comprised of two subscales: parent-child closeness and parent-child conflict. An example from each subscale
includes, “My child easily becomes angry with me” (conflict) and “I share an affectionate, warm relationship
with my child” (closeness). Responses for each item ranged from 1 (definitely does not apply) to 5 (definitely
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applies). The internal consistency for each subscale was acceptable (McDonald’s Omega = .90 for conflict, and
.73 for closeness).

2.4. Data Analysis

To analyze data for this study, descriptive statistics were conducted using version 29 of the Statistical
Package for Social Sciences (SPSS). Additionally, correlations were examined to assess the relationship between
posting frequency, behaviors, motivations, parent-child closeness, and parent-child conflict. Third, path analyses
were performed using Mplus v. 8 (Muthén & Muthén, 1988-2025). Mplus handles missing data with full
maximum likelihood (FIML), which allows the covariance structure to fit the data for each participant without
relying on pairwise or listwise deletion, making it preferable for generalizing results to the study population
using all available data (Kline, 2011). This approach also enables the assessment of the magnitude and
significance of relationships among all study variables (Stage et al.,, 2004). Two separate path models were
conducted: first, parents’ posting frequency of their children (averaged across all children), the number of posts
including their children during the last seven days, and the ratio of the last 20 posts that included at least one
of their children were used to predict closeness and conflict with a target child as reported by parents; second,
the frequency with which parents posted their children across six social media platforms (Facebook, Snapchat,
Instagram, X, TikTok, and YouTube) served as predictors of the same variables of closeness and conflict. Control
variables—parents’ age, children’s age, child’s gender (dichotomized), and education—were regressed on the
independent variables but were not significant and thus not included in the final models.

3. Results

The first research question was to examine how common it is for parents to post their children on social
media. Table 1 shows the average and standard deviation of how often parents believe they posted each child
online. The average is just below the midpoint of the scale (4), where 'not at all' equals 1 and 'all the time' equals
7. Using this same scale, the averages based on the number of children are: oldest child (3.40), child 2 (3.34),
child 3 (3.52), child 4 (3.65), and child 5 (3.96). The typical frequency of parents posting their child online was
3.57, with parents in the sample posting their youngest child most often at 3.96. Parents reported how many
posts in the past seven days included one or more of their children, with an average of 1.86 (SD = 5.87; range
1-120). Of parents’ last 20 posts, 7.41 included at least one child (SD = 5.85; range: 0 to 20).

Table 1. Means, standard deviations, and correlations for study variables.

Variable Mean SD n 1 2 3 4 5 6 7
1. Oldest Child 3.40 1.63 457 73%* 56** B0** A0 .08 33**
2. Child 2 3.34 1.66 332 B9** B4** 5ox* 16** 32%*
3. Child 3 3.52 1.73 146 .80** B0** 23** 29%¢
4. Child 4 3.65 1.61 60 81** 16 12
5. Child 5 3.96 1.99 32 .15 .23
6. Posts last 7 days 1.86 5.88 470 A7
7. Last 20 posts 7.41 5.85 470

Note: The scale for posting children ranges from 1 (not at all) to 7 (all the time). Posts last 7 days is the number of posts that parents
posted of their children over the last seven days. The last 20 posts is the ratio of posts that included their children out of their last 20
posts.

Parents in this study used at least one of the following social media platforms: Instagram, Facebook,
Snapchat, TikTok, X, and YouTube (with some reporting “other”). Figure 1 shows how often parents posted about
their children, broken down by platform. Using the same Likert scale as before (from 1 to 7, with higher numbers
indicating more frequent posting), Facebook was the most common platform where parents posted their
children (M = 3.65, SD = 1.34), followed by Instagram (M = 3.14, SD = 1.58). On Facebook, 59 parents (12.6%)
did not post their child at all, 144 (12.6%) posted a few times a year, 132 (30.7%) posted at least once a month,
116 (28.1%) posted a few times a week, 12 (2.6%) posted daily, and 6 (1.3%) posted multiple times daily. On
Instagram, 133 parents (1.3%) did not post at all, 133 (28.5%) posted a few times a year, 92 (28.8%) posted
once a month, 89 (19.7%) posted a few times a week, 13 (2.8%) posted daily, and 5 (1.1%) posted multiple times
a day.
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Frequency Distribution of Parents Posting their Children on Social Media
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Figure 1. Frequency distribution of parents’ posting their children based on social media platform.

On social media platforms, Snapchat: 323 parents didn't post their child at all (69.8%), 45 posted their
child a few times a year (9.7%), 28 posted once a month (6.0%), 47 a few times a week (10.2%), 16 daily (3.5%),
and 4 multiple times a day (.9%). TikTok: 336 parents didn't post their child (72.9%), 43 a few times a year
(9.3%), 32 once a month (6.9%), 33 a few times weekly (7.2%), 12 daily (2.6%), and five multiple times a day
(1.1%). X: 387 parents didn't post their child (83.9%), 29 a few times a year (6.3%), 27 once a month (5.9%), 11
a few times weekly (2.4%), six daily (1.3%), and one multiple times daily (.2%). YouTube: 392 parents didn't post
their child (84.5%), 38 a few times a year (8.2%), 12 once a month (2.6%), 12 a few times weekly (2.6%), eight
daily (1.7%), and two multiple times daily (.4%). Regarding other platforms, 210 parents didn't post their child
at all (93.3%), three a few times a year (1.3%), eight once a month (3.6%), and three a few times weekly (1.3%),
with zero posting daily and one multiple times daily (.4%).

Table 2 lists the frequency distribution of what parents post about their children on social media. The
most common information that parents posted was family outings and activities (82.6%), followed by the child's
birthday (82.3%), general family photos (70.4%), holiday events (68.9%), child accomplishments (61.5%), school
milestones (56.2%), and silly child behaviors (50.4%). The motivations for posting children on social media, as
presented by Langlais and Elias (2025), are shown in Table 3. The most common motivation for parents posting
their children was to update and stay connected with family (91.1%), followed by update and stay connected
with friends (79.8%), taking pride in their children (68.1%), share child momentous events (57.2%), share child
accomplishments (56.0%), share day to day life (26.4%), archiving memories (49.6%), get advice about parenting
(8.5%), and athletic recruitment (6.6%).

Table 2. Frequency distribution of posting variables from parents (N = 470).

Parents posting reasons Yes No
School milestone 264 206
Child birthdays 387 83
Family outings and activities 388 82
Holiday events 324 146
Silly child behaviors 237 233
Share child accomplishments 289 181
General family pictures 331 139




Langlais et al.

Posting Children
Frequency

Closeness with

Child
Posts of Child
Last 7 Days
Conflict with
Child

Child Post Ratio
(Last 20)

Figure 2. Path model predicting parent-child rapport from sharenting behaviors.
Note: Data is presented as standardized beta coefficients with standard errors. B = Standardized beta coefficients; SE = Standard Error. *** p <
.001; ** p <.01; * p <.05.
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Figure 3. Path model predicting parent-child rapport from social media sources of sharenting behaviors. Note: Data is
presented as standardized beta coefficients with standard errors. B = Standardized beta coefficients; SE = Standard Error. ***
p <.001; **p <.01; *p < .05.
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Table 3. Frequency distribution of motivation variables from parents' postings (N = 470)

Parents posting motivations Yes No
Update and stay connected with family 428 42
Update and stay connected with friends 375 95
Share day-to-day life with social network 124 346
Share child accomplishments 263 207
Share child momentous events 269 201
Taking pride in children 320 150
Athletic recruitment 31 439
Give advice about parenting 40 430
Archiving memories 233 237

Next, we explored the relationship between parents’ posting behaviors involving their children and
parents self-reported rapport with their children, represented by closeness and conflict. First, a path model
predicting closeness and conflict was analyzed with three independent variables: parents’ average posting
frequency of all of their children, the humber of times they posted their children over the last seven days, and
the ratio of posts including children from the last 20 posts. Results are presented in Figure 2. According to this
model, the frequency of posting children on social media was negatively associated with conflict with children;
posts of children over the last seven days were positively associated with conflict with children; and ratio of
posts including children was positively associated with closeness with children. This path model was saturated
(x2 = 0, df = 0, CFI = 1.00, TLI = 1.00, RMSEA = .00, SRMR = .00).

Last, we examined how posting children on specific social media platforms predicted parents’ reports of
closeness and conflict with their children. Results of this analysis are presented in Figure 3. According to this
figure, posting on YouTube was negatively associated with closeness with children and positively associated
with conflict. Additionally, posting on Instagram was negatively associated with conflict with the child and
posting on TikTok was positively associated with conflict with the child. Posting on Facebook, Snapchat, and X
was not associated with closeness or conflict with the child. This path model was also saturated (x2 = 0, df = 0,
CFI = 1.00, TLI = 1.00, RMSEA = .00, SRMR = .00).

4. Discussion

The present study set out to identify the context and frequency of parents’ social media posts about their
children, examine their motivations for sharing, and explore how these practices relate to parent-—child
relationship quality, as perceived by parents. By addressing these goals, this research clarifies how sharenting
is woven into everyday parenting, what drives parents to engage in it, and how it may shape rapport with their
children. In the sections that follow, we discuss these findings in relation to prior research and consider their
broader implications for family dynamics and digital boundaries.

The context of parents’ sharenting practices in this study reveals that posting is primarily centered around
milestones and celebrations, everyday family life, and humorous or candid moments that capture their children’s
personalities. As shown in Table 2, over 80% of parents reported sharing content about family outings and
activities (82.6%) and their child’s birthday (82.3%), emphasizing the importance of documenting both
significant celebrations and routine experiences. Additionally, general family pictures (70.4%) and holiday events
(68.9%) were highly prevalent, suggesting that social media has become a primary venue for storing moments
that contribute to an ongoing story of family life. Posts highlighting children’s accomplishments (61.5%) and
school milestones (56.2%) further show how parents use social media to recognize their child’s development
and success in more formal settings. Candid or lighthearted content, such as silly child behaviors (50.4%), was
frequently posted, reflecting parents’ desire to showcase their children’s personalities and everyday humor.

Taken together, these patterns highlight that sharenting is not limited to isolated special occasions but
is instead integrated into the daily practices of parenting in the digital age. What is particularly unique about
social media platforms, unlike private digital archives or closed messaging applications, is that they are
designed for public sharing, engagement, and ongoing visibility. By posting both milestones and ordinary
moments in these networked spaces, parents create an ongoing, often widely accessible digital archive that
shapes how family and friends perceive their children, as well as how broader audiences they may not know
personally perceive them. This normalization of sharing aligns with prior work (Cataldo et al., 2022; Fox & Hoy,
2019), suggesting that social media has evolved into an extension of the family album, but with fundamentally
different properties: posts are algorithmically amplified, easily redistributable, and shaped by norms of audience
interaction. These findings highlight a cultural shift in which public sharing has become an expected element
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of parenting, raising important questions about privacy, consent, and the long-term implications for children’s
developing sense of self in a digital world that is inherently more public and persistent than previous forms of
online communication.

Our findings showed that the most frequently used social media platform for parents to post about their
children on was Facebook, followed closely by Instagram. The average age of parents in this study was 38.6
years, placing them squarely within the millennial generation. Given these data points, it is reasonable to
conclude that Facebook and Instagram were the top platforms of choice, as they were the primary social media
spaces that millennials adopted during their young adulthood. This generational familiarity likely shaped their
posting behaviors. In contrast, Snapchat, TikTok, X, and, to an extent, YouTube had over 70% of parents
reporting no usage for posting about their children. Snapchat and TikTok are primarily oriented toward short-
form video content rather than photos with captions. Although Instagram and Facebook now offer these video
features, their origins were primarily image-based, reinforcing their appeal for parents accustomed to photo
sharing. X is fundamentally a text-focused platform where visual content is secondary to commentary and
microblogging, making it less intuitive for sharing family imagery. YouTube, on the other hand, is designed
around long-form video content, which is often geared toward lifestyle vlogging or influencer-driven content
rather than everyday family updates. These platform distinctions align with uses and gratifications theory (Katz
et al,, 1973; Ruggiero, 2000), suggesting that parents select platforms that best satisfy their needs to document
family milestones and maintain social ties within familiar online spaces.

The motivations behind parents’ sharenting practices in this study mainly focused on staying connected
and expressing pride in their children. As shown in Table 2, the most common reasons parents gave for posting
were to update and stay connected with family (91.1%) and friends (79.8%). This suggests that many parents
rely on social media as their primary way of maintaining relationships and sharing family milestones with loved
ones and their social circles. This aligns closely with uses and gratifications theory (Katz et al., 1973; Ruggiero,
2000), which proposes that people use media to fulfill social connection and identity needs. Parents are not just
passively consuming content; they are actively shaping their family’s story to feel more connected to others.
Besides connection, many parents also mentioned motivations related to identity expression and positive self-
presentation. Over two-thirds posted because they were proud of their children (68.1%) and about half shared
their children’s accomplishments (56.0%) or significant moments (57.2%). These reasons reflect how sharenting
can serve as a way for parents to present themselves as caring, engaged, and successful in their parenting. This
finding supports Erikson’s (1963) psychosocial theory of development, which emphasizes adults’ need for
generativity, or the desire to leave a lasting and meaningful impact on the world. In this case, sharing children’s
achievements and milestones on social media helps parents build a digital legacy that affirms their identity and
purpose.

In addition to these relational and identity-based motivations, it is important to consider how parents
curate the images and stories they share. While this study did not directly measure how many photos parents
take versus what they post, previous research suggests that sharenting often involves selective presentation,
where parents choose moments that reflect positively on their family or align with culturally idealized visions
of parenthood (Fox & Hoy, 2019). This practice can contribute to what some call a ‘highlight reel’ effect—
showing only milestones, achievements, and joyful moments while omitting the more mundane or challenging
aspects of parenting. In this way, sharenting becomes not just a way to document but also a method of crafting
an image of family life that may resemble an Instagram-perfect ideal rather than the more complex reality. This
curation can also intersect with social comparison processes, where parents feel pressure to demonstrate that
they are keeping up with peers in their children’s development, activities, or accomplishments. Such dynamics
may reinforce the motivation to post selectively and to portray family life as consistently happy, successful, and
connected. It is also important to note that motivations like archiving memories (49.6%) are quite common,
suggesting that social media also functions as a modern family scrapbook. Conversely, fewer parents reported
sharing everyday activities (26.4%), indicating a tendency to curate content that highlights more significant or
positive experiences rather than daily life. Only a small percentage used social media for more practical reasons,
such as seeking parenting advice (8.5%) or supporting athletic recruitment (6.6%). Overall, these patterns show
that while sharenting serves multiple purposes, it is primarily a relational and expressive practice rather than
purely informational.

The relationship between parents’ posting behaviors and their reported rapport with their children offers
important insights into the ways sharenting can shape family dynamics. Rapport in this study was measured
using subscales capturing closeness (warmth and positive connection) and conflict (tension and disagreements).
The path analyses revealed a nuanced pattern, where overall posting frequency was linked to lower conflict,

Journal of Social Media Research, 3(1), 18-29



Posting parenthood: Patterns of sharenting...

while recent high-frequency posting over the past seven days was associated with higher conflict. Additionally,
a higher proportion of posts about children in the last twenty posts predicted greater closeness. These findings
suggest that when posting is integrated into a family’s routine in a moderate and ongoing way, it may help
parents feel more connected and engaged with their children. However, when posting becomes more intense or
concentrated in a short period, it may contribute to tension, potentially because children perceive this as
intrusive or feel they have less control over their representation. This finding is consistent with prior work
suggesting that children and adolescents may experience discomfort or conflict when they feel that their privacy
is not respected or when their parents share personal content without their consent (Peleg et al., 2025; Ribak,
2025).

Platform-specific relationships further emphasize that not all sharenting has the same relational impact.
In this study, posting on Instagram was linked to less conflict, possibly because parents view Instagram as a
familiar or controlled space where they can showcase positive family moments for a known audience. Conversely,
posting on TikTok and YouTube was associated with increased conflict, and, in the case of YouTube, reduced
closeness. One reason TikTok and YouTube may be linked to more conflict is the generational context of these
platforms. TikTok, in particular, is mainly used by younger users, and children might feel that their parents
sharing content there encroaches on a space they see as their own. The visibility of these platforms among
peers could increase feelings of embarrassment or loss of control. Additionally, both TikTok and YouTube are
more closely tied to viral content and influencer culture, which can make children feel that their lives are being
shared in a more performative or public manner compared to platforms like Facebook or Instagram. This
distinction between platforms highlights how the visibility and perceived audience of sharenting content
significantly influence children’s reactions to being shared. Therefore, sharenting isn’t inherently positive or
negative but depends on factors like how often, when, and where sharing occurs, as well as family expectations
and comfort levels. As social media becomes more integrated into daily parenting, these findings underscore
the importance of open communication and clear boundaries regarding what is shared, where it's shared, and
how it aligns with children’s privacy and autonomy. These dynamics can also shape how children view
themselves over time, as repeated sharing may lead to a feeling that their identity is being shaped or performed
for others rather than owned by them.

4.1. Limitations and directions for future research

Several limitations should be considered when interpreting these findings. First, all data were based on
parent self-reports, which may be subject to recall biases and social desirability effects. Although parents were
asked to reflect on recent posts, their estimates of frequency and motivations may not fully align with actual
behavior. Second, the sample primarily included middle-income, millennial parents, most of whom identified as
White, which may limit the generalizability of the results to more diverse cultural or socioeconomic contexts.
Third, while this study examined parent-child rapport in terms of closeness and conflict, it did not directly
measure children’s own perceptions or long-term outcomes such as social anxiety, self-concept, or feelings of
harm. Future research should consider integrating children’s perspectives and longitudinal designs to better
understand how sharenting evolves over time and its influence on developmental outcomes. Additionally, as
social media platforms and norms continue to shift, further work is needed to explore how platform affordances,
privacy settings, and cultural expectations interact to shape family dynamics. Finally, these findings highlight
the importance of considering ethical questions about children’s digital privacy and autonomy, suggesting a
need for clearer guidelines and policy discussions about appropriate boundaries in online sharing.

5. Conclusion

Overall, this study contributes to a growing understanding of how sharenting is embedded in
contemporary parenting practices. By examining what parents share, why they share it, and how these behaviors
relate to their relationships with their children, the findings offer important insights into the social and relational
dynamics of family life online. While sharenting often fulfills positive needs for connection and memory-keeping,
certain patterns of frequent or highly public posting were linked to increased conflict and decreased closeness,
suggesting that these practices can also create tension around privacy and control. As social media becomes
an increasingly central part of family life, supporting parents in making informed and reflective decisions about
sharing will be essential to balancing connection with respect for children’s developing sense of self.
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